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RAN-2508000605040008
T.Y.B.Com (NCF-NEP) (Sem. - V) Examination October - 2025

Minor - Marketing (Paper - V) 

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.

 Fill up strictly the above details on your answer book

Seat No.:

Student’s Signature

â-1.  V|„$L$p S>hpb âñp¡ (L$p¡B‘Z 5 âepk L$fp¡)    (10)
 1. d¡Bg kh£“p b¡ apev$p S>Zhp¡.

 2. ‘|h®^pfZp“p¡ A’® iy„ R>¡?

 3. dpL£$qV„$N àgpt“N ìep¿epres L$fp¡.

 4. Np¥Z X¡$V$p ìep¿epres L$fp¡.

 5. Ap¡“gpB“ kh£“p b¡ NyZ S>Zphp¡.

 6. k„ip¡O“dp„ rhðk“uesp“p¡ A’® iy„ R>¡?

 7. ¾$p¡k-k¡L$i“g õV$X$u“p¡ A’® iy„ R>¡?

â.2. (a) dpÓpÐdL$ A“¡ NyZpÐdL$ X¡$V$p k„N°l hÃQ¡“p¡ saphs.   (7)
 (b) dpL£$qV„$N ìe|lfQ“pdp„ L$d® A“¡ ^d®“u c|rdL$p“u QQp® L$fp¡.           (7)

A’hp
â.2.   k„ip¡^“ qX$TpB“ b“phhp“p ‘Ngp„“u QQp® L$fp¡.          (14)

â.3.  k„cph“p “d|“p ‘ÙrsAp¡ Dv$plfZp¡ kp’¡ kdÅhp¡.          (14)
A’hp

â.3. (a) gÿe bÅf A“¡ [õ’rs kdÅhp¡.            (7)
 (b) Ap„sqfL$$ rh~$Ù bpü dpL£$qV„$N Ap¡qX$V$. s¡ ip dpV¡$ S>~$fu R>¡?           (7)

â.4.   V|„$L$u “p¢^ (L$p¡B‘Z b¡)               (12)
 1. k„ip¡^“dp„ Np¡‘“uesp A“¡ Nyásp

 2. dpL£$qV„$N k„ip¡^““u âq¾$ep

 3. k„ip¡^“ qX$TpB“dp„ h¥qv$L$ dpL£$qV„$N rkõV$çk“u D‘ep¡rNsp

 4. dpL£$qV„$N Apep¡S>““p dy¿e OV$L$p¡
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ENGLISH VERSION

Q.l.  Short Answer Questions (Attempt any 5)  (10)
 1. Give two advantages of Mail Survey.
 2. What is meant by Hypothesis?
	 3.	 Define	Marketing	Planning.
	 4.	 Define	Secondary	Data.
 5. State two merits of Online Surveys.
 6. What is meant by Reliability in Research?
 7. What is meant by Cross-Secticnal Study?
 
Q.2. (a) Difference between Quantitative and Qualitative Data Collection.   (7) 
 (b) Discuss the Role of Karma and Dharma in Marketing Strategy.   (7)

Or
Q.2.  Discuss the steps involved in creation ofaresearch design.   (14)

Q.3.  Explain probability sampling methods with examples.   (14)
Or

Q.3. (a) Explain Target Market and Positioning.    (7)
 (b) Internal vs External Marketing Audit. Why is it necessary?   (7)

Q.4.  Short Notes (Any Two)     (12)
	 1.	 Privacy	and	confidentiality	in	research
 2. Process of marketing research 
	 3.	 Usefiuness	of	Vedic	marketing	systems	in	Research	design
 4. Major components of marketing planning


